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(Fundamentals of Business Finance)
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(Business Environment & Tools for Business Analysis)
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(Fundamental of Computer and coding)
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MB 501 iAsHgAansgsnalszens 3 (3-0-6)
(Applied Business Economics)
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(Organizational Behavior and Identity Management)
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(Marketing Management in Digital Economy)
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(Finance for Business Decision)
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(Innovative Operations Management)
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MB 511 NANEATINAMNAINITO LUNITUA ST UGS 3 (3-0-6)

(Highly Competitive Strategy)
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MN501 nagwnsnisaanistdguniuuazliaagsind 3 (3-0-6)
(Logistics and Supply Chain Management Strategies)
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MN502 N159ANISTLULAURILAENITNTSANLRUA 3 (3-0-6)
(Transportation and Distribution Management)
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MN503 NagnNiN1sanNITARIAUAT LASRUAIAIART 3 (3-0-6)
(Warehouse and Inventory Management Strategies)
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MN 521 n1sAuazssuulaagmndssulnalssina 3 (3-0-6)

(International Trade and Logistics System)
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MN 524 N9 NBAULAZAANITAIINABINITUAZNIFTIAN 3 (3-0-6)
(Demand and Procurement Planning and Management)
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MN601 NISANHIAUAINDAT 3 (0-0-9)
(Independent Study)
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