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SHEIYN Y9I NU2BNA waulvnauseu

MO 501  nw1danguiiiegsng - -

(Business English)

MO 502  iASugenansvuNugIy - -

(Fundamentals of Economics)

MO 503  N15RUgINITUNUGIY - -

(Fundamentals of Business Finance)

MO 504  @NINKINGOUNNTINIUALLATOINBLNDIATILYININGINT

(Business Environment & Tools for Business Analysis)

MO 505  Wugupeuineskazn1sleulsunsy - -

(Fundamental of Computer and coding)
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SRV W23 igfin waulvrouiFey
MO 511  LAsugenansgsnaUssyna 3 -

(Applied Business Economics)

MO 512  WgfnIsueIAnsHasnIsInnig 3 -

(Organizational Behavior and Management)

MO 513  A159ANISNITRAIA 3 -

(Marketing Management )

MO 514  nsRuiien15Andulannegsia 3 -

(Finance for Business Decision)

MO 515  n153ANTSaNagns 3 -

(Strategic Management)

3.) naudvLen 18 vaenn

1. ¥ nUSAY 3 391 9 WA

SHEIY I2IU BUBNA woulvnauiSeu

MP 521  n1smenmgAnssuguslog 3 -

(Consumer Behavior Analysis)

MP 522 nagnsmInanauasn1simuHansiaueilu 3 -

(Marketing Strategy and New Product Development)

MP 523  Alseann@avia 3 .

(Digital Marketing)
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SRAQYN Fodn wuenn RoulvdauGey

MP 531 m1sdanisasndumiunisiudiinannfdsia 3 -
(Brand Management for Digital-Market Leader)

MP 532 msianistesnedndnvienisnatnesulau 3 -
(Distribution Channel Management in Online
Marketing)

MP 533 NagnsnsdeaIsn1snaInysiInig 3 -
(Integrated Marketing Communication Strategies )

MP534  nagnsn1smaInuIn1suaznsIanIsanAduius 3 -
(Service Marketing Strategies and Customer
Relationship

MP 535  asdnnisAvanadsnazladafng 3 -
(Retail Wholesale and Logistics Management)

MP 536 MIIATIZNTRLANINNITAAIN 3 -
(Marketing Analytics)

MP 537 Q1339870 3 -
(Marketing Research)

MP 538  UsulAud1Agenun1sdnnisnisnan 3 -

(Significant Issues in Marketing Management)
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MP 691 nIs@EnwIAUAINDaESE 3 -

(Independent Study)
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(Business English)
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MO502 LAFEgAENSTUNUZIY

(Fundamentals of Economics)
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(Fundamentals of Business Finance)
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(Business Environment & Tools for Business Analysis)
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(Fundamental of Computer and coding)
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(Applied Business Economics)
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(Organizational Behavior and Management)
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(Marketing Management)
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(Finance for Business Decision)
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MO515 N15IANSBINAYNS
(Strategic Management)
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MP521 M3AATIZANgANTSHEUILAA

(Consumer Behavior Analysis)
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MP522 Nagnsn1snaIALasnISWRILIKNEAS e LA
(Marketing Strategy and New Product Development)
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(Digital Marketing)
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(Brand Management for Digital-Market Leader)
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(Distribution Channel Management in Online Marketin)
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(Service Marketing Strategies and Customer Relationship Management)

Aasgikarindulalunmsmruanagnsn1sinn1sNITNaInuINg dmsugsiausinIsuazaINnsadnng
drudsraunIsnaInuINITLaENMSIANISAMAIMUINNS Msasisanuiisnelanazanudnddugnan saudienis

Jamsanenduniuslaegnediuseangam



UTCC

a 4

MP535 n15aan1satuanaidanazladdnndg

(Retail Wholesale and Logistics Management)
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(Marketing Data Analytics)
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(Marketing Research)
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(Significant Issues in Marketing Management)
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MP691 n1SANYIAUAINDETY

(Independent Study)
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